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Abstract. Accompanied by the rapid development of new media technology, the carrying capacity
of information and the speed of dissemination of new media has reached new heights that are
unparalleled in history. The amount and speed of dissemination of new media have reached a new
height that is incomparable in history. As the main group of new media users, college students are
always influenced by the micro-environment of the Internet. New media has multiple impacts on
college students, including both positive and negative impacts on mental health. Positive impacts
include expanding communication channels, fostering a sense of belonging, and promoting mental
health-related endeavors. Conversely, negative impacts include potential addiction, escapism, and
the promotion of unrealistic social comparisons. This paper provides comprehensive
recommendations for individuals, universities, and new media platforms to address these challenges.
These recommendations include increasing student media literacy and self-awareness, utilizing new
media to provide online counseling services and outreach activities for universities, and promoting
positive content and customizable content filters for new media platforms. By collaborating to
implement these recommendations, all parties can contribute to creating an environment that
prioritizes mental health, promotes positive interactions, and supports students' academic and
personal endeavors.
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1. Introduction

In an era dominated by new media, the impact on the mental health of college students has become
a topic of profound importance. The integration of social networking platforms, smartphones, and
various digital media presents transformative opportunities and potential challenges for individuals
to cope with the complexities of higher education. This scholarly exploration delves into the many
ways in which new media impacts college students, analyzing positive impacts such as expanding
channels of communication and enhancing mental health-related efforts, as well as negative
consequences including addiction and the spread of unrealistic social comparisons. As college
students struggle to cope with the ubiquity of digital platforms in their daily lives, it is critical to
examine the multifaceted nature of these impacts and make comprehensive recommendations for
individuals, universities, and new media platforms. This study has the potential to direct societal
attention to the impact of new media on college student's mental health, and multiple parties can work
together to create a favorable new media environment for college students to support their mental
health.

2. Influence Factors

2.1. Positive Effects

2.1.1 Expanding communication channel

The need to belong refers to the strong human need for lasting and positive relationships with
others [1]. Many cases have shown that a sense of belonging is viewed as a basic need, and a
prolonged absence can lead to negative psychological consequences [2]. With the popularity of social
networking platforms, college students have significantly increased their opportunities to connect
with their peers around them and even globally. These digital channels have increased the frequency
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of social interactions, allowing students to engage in social relationships more easily than ever before.
College students who use social media and smartphones are more actively engaged in social activities
and have a stronger sense of belonging as a result [3]. This certainly demonstrates the positive effects
of new media in increasing the frequency of socialization among college students, which in turn
promotes mental health.

In addition, new media provides a medium for college students to fulfill their desire for self-
expression. By creating podcasts, short videos, or posting diaries on social platforms, students can
express their thoughts, feelings, and opinions in more diverse ways. Previous studies have provided
indirect evidence suggesting that social media users possess the need to express an idealized image
or an actual image of themselves [4]. As active users of new media, including social media, college
students are able to make their voices heard.

2.1.2 Help with mental-health-related work

The development of new media has greatly increased the efficiency and accessibility of mental
health-related work, especially in terms of information dissemination and immediate counseling
services. Users can access a wide range of mental health information and resources on mental health-
related forums and apps, and the development of social media has also helped to spread this
information. A study of multiple mental health-related new media platforms showed that new media
users were accustomed to using these platforms to access mental health information and to request
specific services through different platforms [5]. This suggests that active new media users, including
college students, have accepted and become proficient in using new media platforms as a tool for
maintaining and improving mental health. The real-time and interactive nature of new media also
allows for immediate crisis intervention, which can help to mitigate the severity of a mental health
crisis. In addition, researchers are still making relevant new attempts, such as predicting and assessing
the likelihood of a user developing a mental illness with the help of content posted on social media
platforms [6].

2.2. Negative Effects

2.2.1 Addicted to the new media and overlay escapist

New media platforms offer the lure of easy access and instant gratification, a lure that can be a
double-edged sword for college students. In an environment of high academic and life stress, using
new media can help college students temporarily escape the pressures of academic life, which can
lead to overuse. Procrastination can be viewed as an escapist behavior that postpones immediate
responsibilities as a way to satisfy the pleasures of the moment. With 70% of college students
identifying themselves as procrastinators, this data reveals the prevalence of procrastination among
college students [7]. Studies have shown that students who suffer from procrastination tend to be
addicted to new media. They spend time that would otherwise be spent on academic tasks browsing
social platforms or playing online games, and experience high levels of anxiety due to the stress
caused by a backlog of unfinished tasks [8]. This phenomenon demonstrates the seriousness of the
addiction to new media by college students to escape from academic and life pressures, which
negatively affects the mental health of college students.

2.2.2 Promoting unrealistic social comparisons

Content on social media platforms is often carefully curated by the publishers. The content that
college students are exposed to on these platforms is often the highlights and accomplishments of
their peers' lives, and this environment creates the ground for social comparison. On social media
platforms, college students are constantly viewing the highlights of their peers' lives and comparing
their own lives to these "perfect” lives. These comparisons can lead to frustration for many college
students who believe they are not as good as their peers. In the case of body management, for example,
social media is filled with pictures of perfect bodies and the promotion of exercise programs, which
can lead to young people who are active users of social media being more likely to feel dissatisfied
with their bodies [9]. Studies have also shown that, especially among women, those who frequently
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view fitness content are more likely to experience negative emotions [10]. These negative emotions
may trigger eating disorders such as binge eating or food refusal disorder, which in turn may lead to
more serious psychological problems.

3. Reasons for Impact

The multifaceted impact of new media on college students can be understood through the lens of
communication theory. Two well-known theories, Use and Satisfaction Theory (UTG) and Social
Comparison Theory, can serve as windows into how college students engage in and are affected by
new media. By understanding and examining these theories, people can gain a deeper understanding
of the motivations and outcomes of college students' new media consumption.

3.1.UTG

UTG supports the subjective agency of the audience, which recognizes that the audience will self-
select the information provided by the media to satisfy their desires and needs [11]. Stress and trend-
seeking are two reasons why college students actively choose to indulge in new media. Studies have
shown that many college students suffer from negative psychological conditions such as anxiety and
depression due to the many challenges they face in college life [12]. These college students who
cannot tolerate the stresses of college life have a tendency to become more stressed. They tend to be
addicted to browsing interesting and diversified information in new media. In addition, college
students' love of pursuing trends may also contribute to their obsession with new media. An analysis
of college students’ motivation to participate in TikTok challenges shows that they participate in
popular activities on social media for reasons such as entertainment or to increase their social
activities [12].

3.2. Social Comparison Theory

Social Comparison Theory provides a perspective for understanding social comparisons caused by
social media. The theory states that there is a primal drive within individuals to compare themselves
to others, and people use this to assess their own views and abilities [13]. Prior research has shown
that users of social platforms who tend to make social comparisons are more likely to experience
feelings of unhappiness [14]. College students, as active users of new media platforms, are
accustomed to using information on these platforms as a basis for social comparison. They shape their
virtual image by posting information related to themselves and comparing themselves with the
excellent self-image of other peers as a self-assessment. This may have a negative impact on their
self-esteem and identity formation.

4. Suggestions

4.1. College Students

4.1.1 Enhance media literacy

Social media, blogs, and other online platforms are flooded with information, some truthful and
trustworthy, while others are false and misleading. In an era where information is flooded with
falsehoods and misrepresentations, it is important for college students to actively develop their skills
in recognizing reliable sources of information from misinformation.

First, college students can actively seek out credible news sources. They should regularly read and
pay attention to recognized news organizations and authoritative media, which go through a rigorous
news reporting and editing process and usually provide more reliable information. For major news
events, reports from multiple credible media outlets generally converge, which can serve as a
reference for the authenticity of information. In addition, students can take media literacy courses or
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workshops to learn how to assess the credibility of news sources and identify potential biases and
positions.

Second, before sharing information, college students should get into the habit of verifying
authenticity. In the age of social media, false information tends to spread at a rapid pace, so students
need to verify that what they are seeing is true. This can be accomplished by finding multiple
independent, trusted sources to ensure the accuracy of the information being shared.

Finally, college students need to critically evaluate the sources and potential biases of the content
they consume. Understanding the intent and motivation behind the information and recognizing
potential political, commercial, or ideological biases can help college students understand the
information more fully. This application of critical thinking can help college students better judge the
credibility of information, as well as better understand its potential impact on their academic studies
and personal lives.

4.1.2 Deepen self-awareness and understanding of the ideality of new media

In the context of social media profiles and online content that primarily present the highlights and
successes of other people's lives, college students should actively develop a sense of self. One of the
main characteristics of social media is that they usually show people only at their best, and these
carefully curated online images hide the challenges and frustrations of everyday life. Therefore,
college students must learn to recognize the difference between the virtual world and real life. By
developing self-awareness, college students can better understand that the ideal state of affairs in new
media is usually unrealistic. They can realize through self-reflection that everyone has their own
frustrations and failures, whether or not these situations are publicized on social media.
Understanding this will help students reduce unnecessary social comparisons and the kind of low
self-esteem that is triggered by feeling inferior to others.

More importantly, college students should keep in mind that life's setbacks and failures are part of
growing and learning. These experiences hone their resilience and toughness so that they are better
able to cope with the challenges ahead. Having self-awareness means that instead of getting caught
up in fictionalized images on social media, they are better able to balance their online and offline
lives.

4.2. Universities

4.2.1 Leveraging new media for an online counseling service in college

Studies have shown that online counseling is a better way to improve mental health [15]. The
development of new media has made it possible for educational institutions to conduct accessible
counseling. By utilizing video conferencing or chat apps, universities can create a vibrant and
inclusive mental health support space. This approach not only aligns with the new media preferences
of today's college students, but also ensures more timely and flexible counseling services.
Additionally, the use of new media allows for the exploration of additional ways to promote mental
health among college students through self-help resources and real-time feedback.

4.2.2 Ensure students are aware of access to mental health-related supports

Building on the foundation of well-established counseling pathways, it becomes critical to ensure
that students are aware of mental health services available on campus or in the community.
Implementing a comprehensive awareness campaign can serve as a foundational step in this endeavor.
Universities can utilize a variety of communication channels, such as official websites, social media
platforms, and campus events, to disseminate information about available mental health resources
and emphasize the importance of seeking help when facing negative psychological issues. This
initiative is also in line with the broader goal of creating a supportive environment, promoting open
dialog, and empowering students to actively participate in their own mental health enhancement.
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4.3. New Media Platforms

4.3.1 Promote positive content to foster users' happiness

The prevalence of negative content, misinformation and harmful narratives in the digital space
requires new media platforms to pay attention to the selective promotion of content in order to create
a positive online environment. By integrating algorithms and features that prioritize positive content,
new media platforms can play a key role in shaping the user experience. This requires a commitment
to promoting inspiring, educational, and entertaining content in a way that positively contributes to
the mental and emotional well-being of users. Additionally, fostering a sense of community and
connection through positive interactions can increase user satisfaction and overall well-being. This
shift toward more positive content promotion strategies is consistent with the ethical responsibility of
new media platforms to contribute to the mental health of their users.

4.3.2 Allow users to customize content filters to avoid triggering harmful information

Recognizing the different sensitivities of their user base, new media platforms should implement
customizable content filters. This allows users to customize the content they are able to see according
to their personal preferences and sensitivities, enabling them to curate a digital environment that
meets their mental health needs. This customization can extend beyond generic keyword filters to
include advanced features such as sentiment analysis and context-based filtering, allowing users to
improve their online experience in a nuanced way. By integrating these customizable filters, new
media platforms will demonstrate a commitment to user safety and mental health with the goal of
fostering a more inclusive and supportive online community.

5. Conclusion

Due to the diversity of impacts of new media on college students, a variety of approaches are
needed to promote mental health among college students in the digital age. While positive impacts
such as enhanced communication and improved access to mental health resources highlight the
potential benefits of new media, negative consequences including addiction and unrealistic social
comparisons require active intervention. The recommendations provided in this paper for individuals,
universities, and new media platforms provide a comprehensive framework for mitigating the
negative impacts of new media on college students and maximizing its positive effects. By prioritizing
media literacy, self-awareness, online counseling services, awareness campaigns, active content
promotion, and customizable content filters, multiple parties can work together to shape an online
and social environment conducive to college student engagement and support the overall
development and mental health of college students on their academic journey.
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