Highlights in Business, Economics and Management PGMEE 2024
Volume 41 (2024)

The Shaping of The Global Art Market by The Development of
The Modern Internet

Zhibo Cheng”
Jiangsu Tianyi High School, Wuxi, China
* Corresponding Author Email: Jim38154945@gmail.com

Abstract. In the realm of the art market, the widespread adoption of digital platforms and rapid
technological advancements have had far-reaching effects. This paper explores how digital
platforms have reshaped global art creation, distribution, and consumption patterns, analyzing their
impact on democratizing access to art, disrupting traditional exhibition structures, and introducing
new opportunities and challenges in the digital age. This paper investigates the transformative
effects of web innovations on the art market, focusing on how digital platforms have reshaped global
art creation, distribution, and consumption patterns. With the widespread adoption of the internet
and rapid advancements in digital technologies, the art market is undergoing significant changes.
This study examines key trends, case studies, and the broader implications of these changes,
analyzing the democratization of access to art, the disruption of traditional exhibition structures, and
the emergence of new opportunities and challenges in the digital age. It concludes by exploring both
the advantages and complexities introduced by online platforms in the global art market and their
long-term implications for the art ecosystem. As the internet expands and digital technologies evolve,
the global art market faces unprecedented transformations. Traditional modes of art exchange and
exhibition structures are being replaced by digital platforms, which not only expand the audience for
artworks but also redefine interactions between artists and viewers. This paper aims to delve into
the significant impact of these changes on the structure and ecosystem of the global art market.
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1. Introduction

The rise of the internet has fundamentally transformed various sectors of society, including art
marketing. Traditionally, the art market relied on physical exhibitions, auctions, and direct patronage,
with limited access for both artists and collectors [1]. However, the advent of digital technologies has
disrupted these conventional structures, ushering in a more globalized and democratized art market.

The internet has not only facilitated the creation and distribution of art but has also transformed
how art is valued and consumed. Online platforms such as social media, digital galleries, and art
marketplaces have extended artists' reach and facilitated new forms of art engagement [2]. Artists
now have unprecedented access to global audiences, while collectors and art enthusiasts benefit from
a broader range of options and information [3].

This transformation has also brought about new challenges, including concerns over digital piracy,
the authenticity of online transactions, and the influence of algorithm-driven curation on artistic
diversity [4]. Understanding these dynamics requires a comprehensive examination of how advanced
technologies are reshaping the art market. The following sections will explore the impact of digital
technologies on art creation, distribution, and the broader implications for the art market.

This paper aims to examine how digital technologies are reshaping the art market by analyzing
their impact on art creation, distribution, and consumption patterns. By exploring the democratization
of access to art, the disruption of traditional market structures, and the emergence of new
opportunities and challenges, this study provides a comprehensive overview of the digital
transformation within the global art market.
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2. Impact of Networks on the Art Market

2.1. Digital Transformation of Art Creation

This subsection investigates how these mechanical progressions have changed conventional
imaginative forms and driven to the rise of modern craftsmanship shapes. Truly, the conventional
craftsmanship showcase has confronted critical confinements in terms of craftsmanship spread and
exchange. Craftsmanships were regularly kept to particular topographical areas, constraining their
introduction to a broader gathering of people. Collectors and devotees found it challenging to get to
comprehensive data approximately craftsmanships and showcase patterns, making boundaries to
educated decision-making. Furthermore, the physical nature of conventional shows and displays
implied that as it were a constrained number of individuals may encounter and buy craftsmanship,
regularly confining get to to those in near nearness or with impressive budgetary implies.

Computerized advancement has revolutionized craftsmanship creation by giving craftsmen with
progressed instruments and stages that upgrade their imaginative capabilities. Computer program for
advanced craftsmanship, 3D modeling, and virtual reality has opened up unused roads for imaginative
expression and experimentation [5]. Besides, the web has encouraged collaborative ventures over
borders, empowering craftsmen to work together in any case of geological limitations [6]. One of the
foremost noteworthy headways in advanced craftsmanship creation is the utilize of fake insights (Al).
Al advances such as machine learning and neural networks are presently utilized to form
craftsmanships that challenge conventional ideas of imagination and creation [7]. For case, the work
of art "Representation of Edmond de Belamy," created by the Paris-based craftsmanship collective
Self-evident employing a generative ill-disposed organize (GAN), was sold at Christie's for $432,500,
highlighting the developing acknowledgment and esteem of Al-generated craftsmanship [8].

The openness of advanced apparatuses has democratized the art-making handle, permitting more
people to lock in in imaginative endeavors. Stages like Adobe Imaginative Cloud and free computer
program such as GIMP empower trying specialists to test with computerized craftsmanship without
noteworthy budgetary venture [6]. Moreover, the web offers endless instructional exercises and assets
for learning computerized craftsmanship strategies, subsequently bringing down obstructions to
section.

2.2. Digital Transformation of Art Dissemination

The dissemination landscape of the art market has been significantly altered by digital platforms.
To understand these changes, it is crucial to first consider the traditional elements of art market
dissemination, which include physical galleries, auction houses, and direct patronage, historically
dominating the scene. These elements have undergone substantial shifts over various periods, with
notable changes occurring in the digital age.

Online exhibitions and auction houses have emerged as major players, providing artists and
collectors with new avenues for buying and selling art. Platforms such as Saatchi Art and Artsy have
democratized access to art, enabling emerging artists to reach a global audience [9]. This represents
a significant departure from the past, where access to art was often constrained to physical spaces and
local markets.

The trend of digital transformation in art dissemination gained momentum in the early 2000s with
the rise of the internet and has accelerated with advancements in digital technologies. Social media
has further amplified this impact by allowing artists to engage directly with their audiences, share
their work, and build personal brands [10]. This form of interaction stands in stark contrast to the
traditional, more mediated forms of artist-audience engagement, where galleries and agents often
controlled communication channels.

Moreover, digital platforms provide extensive databases and algorithms that assist collectors in
discovering and purchasing art, thereby enhancing the overall efficiency of the market (4). This trend
points towards a more interconnected and accessible art market, where the boundaries of geography
and exclusivity are continually being dismantled.
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3. Challenges and Opportunities in the Digital Era

While the digital era has brought numerous opportunities, it has also presented several challenges.
Issues such as digital piracy and the risk of art fraud have become more prevalent with the rise of
online transactions [11]. Furthermore, the dominance of algorithmic curation on platforms like
Instagram and Pinterest can limit the visibility of certain types of art, potentially stifling diversity and
innovation [12]. On the other hand, digital systems have enabled greater social exchange and provided
new revenue streams for artists through online sales and crowdfunding platforms [13]. This section
examines these challenges and opportunities, emphasizing the need for a balanced approach to
navigating the complexities of the digital art market.

3.1. Digital Piracy and Art Fraud

Digital piracy poses a significant threat in the online art market. The ease of copying and
distributing digital artworks without permission can undermine the value of original works and
deprive artists of their rightful earnings [14]. Copyright infringement is particularly problematic for
digital artists who rely on online sales and commissions. To combat piracy, artists and platforms are
increasingly employing digital rights management (DRM) technologies and watermarking to protect
their works [7].

Art fraud represents another major issue. It involves the sale of counterfeit or misrepresented
artworks, facilitated by the anonymity of online transactions [11]. This problem is compounded by
the global nature of the online art market, making it challenging to enforce legal protections and
recover losses. Blockchain technology offers a potential solution by providing secure and transparent
records of ownership and provenance, thereby verifying the authenticity of artworks and reducing the
risk of fraud [7].

3.2. Algorithmic Curation and Artistic Diversity

Algorithmic curation on social media and art platforms can significantly impact the visibility and
success of artists. Algorithms prioritize content based on user preferences and engagement metrics,
which can create echo chambers and limit exposure to diverse artistic styles and voices [12]. This can
disadvantage emerging artists who may struggle to gain visibility without substantial social media
followings or engagement metrics.

To address this issue, some platforms are developing more inclusive algorithms and curation
practices that prioritize diversity and equity. For instance, Artsy's "Artist Highlight" program
showcases underrepresented artists, while Instagram has implemented initiatives to promote diverse
voices and perspectives [14]. These efforts aim to ensure that the benefits of digital networks are
accessible to all artists, irrespective of their background or popularity.

3.3. New Revenue Streams and Global Cultural Exchange

The internet has generated new revenue streams for artists through online sales, subscriptions, and
crowdfunding platforms. Platforms like Patreon enable artists to monetize their fan base by offering
exclusive content and perks to supporters [13]. Crowdfunding platforms such as Kickstarter allow
artists to fund projects through direct support from their audience, bypassing traditional gatekeepers
and securing financial backing for creative works [10].

Digital networks have also facilitated global cultural exchange, enabling artists to share their work
with audiences worldwide and collaborate across borders. This has led to the emergence of new
artistic movements and hybrid styles that draw on diverse cultural influences [6]. Online platforms
provide a space for artists from different backgrounds to connect, share ideas, and collaborate on
projects, enriching the global art scene and promoting greater cultural understanding.

291



Highlights in Business, Economics and Management PGMEE 2024
Volume 41 (2024)

4. The Impact of the Internet on Consumer Behavior in the Art Market

The internet has significantly transformed how consumers in the art market access information,
make purchasing decisions, and influence market dynamics. This section examines these changes in
detail, highlighting the evolving consumer behavior and its impact on the art market.

Firstly, the way consumers obtain information about art has undergone a fundamental shift. Before
the internet, consumers relied heavily on physical galleries, art fairs, and printed catalogs for
information. Today, digital platforms provide vast amounts of data at consumers' fingertips. Online
galleries, virtual exhibitions, and social media platforms offer extensive access to artworks, artist
profiles, and market trends. Websites like Artsy and Saatchi Art feature detailed descriptions, high-
resolution images, and artist interviews, allowing consumers to explore and research artworks
comprehensively. Additionally, platforms such as Artprice and Artnet provide real-time auction
results and market analysis, enabling consumers to make well-informed decisions based on up-to-
date information.

Secondly, the purchasing decision process has become more informed and convenient due to
digital advancements. Online marketplaces and auction platforms have streamlined the buying
process, offering features such as price comparisons, user reviews, and secure payment methods.
Consumers can now easily browse, compare, and purchase artworks from the comfort of their homes.
Furthermore, the availability of augmented reality (AR) tools allows buyers to visualize how a piece
will look in their space before making a purchase, reducing uncertainty and enhancing confidence in
online transactions.

Consumer behavior has also significantly impacted market demand and segmentation. The
accessibility of diverse artworks online has led to a broadening of consumer preferences and a more
diverse art market. Consumers are no longer restricted to mainstream or local art; they can explore
niche genres, emerging artists, and international styles. This diversification of tastes has encouraged
the development of more specialized and segmented markets, catering to varied preferences and
interests. For instance, online platforms often feature categories for digital art, street art, and other
contemporary forms that may not have been as prominently represented in traditional galleries.

Moreover, the internet has facilitated the rise of more personalized and interactive consumer
experiences. Social media allows consumers to follow artists, engage with their creative processes,
and participate in live events or virtual studio tours. This direct interaction fosters a deeper connection
between artists and their audience, making the art-buying experience more engaging and meaningful.
It also enables artists to receive immediate feedback and adapt to market trends quickly.

In conclusion, the web has revolutionized shopper behavior within the craftsmanship advertise by
changing data procurement, streamlining obtaining choices, and driving advertise division and
enhancement. As buyers ended up more educated and their inclinations more shifted, the
craftsmanship advertise is advancing to meet these modern requests, making a more energetic and
comprehensive environment for both specialists and collectors.

5. Conclusion

The impact of advanced technologies on the global art market is profound and multifaceted. The
internet has democratized access to art, transformed traditional distribution channels, and introduced
new forms of creative expression. However, it has also raised concerns regarding authenticity,
intellectual property, and market dynamics. As digital technologies continue to evolve, stakeholders
in the art world must adapt to these changes while addressing associated challenges. By embracing
digital advancements and implementing effective strategies to mitigate risks, the global art market
can thrive in this new era of connectivity and innovation.

The future of the art market lies in balancing the benefits of digital platforms with the need to
safeguard artists' rights and promote diversity. Continued innovation and collaboration among artists,
platforms, and regulators will be crucial in shaping a sustainable and inclusive digital art ecosystem.
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As the art market continues to evolve, it will be essential to monitor these developments and adjust
strategies to ensure that digital transformation benefits all participants in the art world.
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