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Abstract: This paper looks at how sports communication affects cultural identity, with a particular focus on Chinese football.
Examining both academic studies and real-world evidence reveals that sports communication can be a powerful tool for fostering
and disseminating cultural identity. Football is an iconic representation of Chinese culture and is an integral part of the country's
identity. Despite the numerous challenges that Chinese football faces such as inadequate governance and poor performance
quality, these issues have hampered the advancement of its cultural identity. It is, therefore, necessary to take steps to improve
the management of football in China and enhance the quality of the game to further the identity construction of football culture

in China.
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1. Introduction

As the world continues to grow more interconnected, the
subject of cultural identity has become more and more
relevant. Sporting events, as part of the global cultural
landscape, have had a major influence on the formation of
cultural identities. The global popularity of football has had a
considerable effect on the conversation of sports worldwide,
and holds great importance in Chinese culture, as it is not
merely an exercise but a symbol of the nation's cultural
background that adds to its national identity. This essay aims
to examine how sports communication affects cultural
identity and uses Chinese football as a case study.

2. Sports Communication and Cultural
Identity

2.1. Sports Communication

Sports communication encompasses the dissemination of
sports knowledge, sports culture, and sports enthusiasm to the
public. Football is widely regarded as a major recreational
activity and a significant form of social interaction in China.
The influence of sports communication on the cultural
identity of Chinese football culture is remarkable, as it has
substantially extended the fanbase of Chinese football around
the world, demonstrating that football is truly a global game.
An increasing number of Chinese viewers are now able to
access international and domestic football matches, as well as
gain insight into the lives of footballers, the football world,
and other associated information through a variety of media
outlets. The proliferation of these messages has broadened the
appeal of football and established a groundwork for the
proliferation of football culture within Chinese society.

Secondly, sports media has augmented Chinese football
fans' knowledge and appreciation of the game. Due to its
intricate nature, football requires specific regulations and
abilities to be successful. By introducing the audience to the
fundamentals of football, such as rules, techniques, and
tactics, sports communication enhances the viewers'
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comprehension of the game. By delving deeply into the
nuances of football, spectators gain a greater appreciation of
the sport and become more connected to its culture, fostering
a stronger sense of identity.

Finally, the links between China's football and the global
game have been strengthened by improved communication in
the sports world. Football, as a worldwide phenomenon,
provides an avenue for cultural exchange and blending in
addition to its function as a source of national and regional
competition. The combination of sports communication and
international football bridges the gap between Chinese
football and the rest of the world, leading to increased
collaboration and providing Chinese football with a greater
global presence.

2.2. Cultural Identity

Firstly, the prevalence of football culture in China is
indicative of its strong cultural identity. football has become
ingrained in the Chinese populace's day-to-day existence. By
watching football matches, interacting with football stars,
tuning in to football TV programs, playing football games,
and exploring other forms, people can gain an understanding
of football culture. The proliferation of these football cultures
not only increased the viewership of football, but also
increased the Chinese people's appreciation and admiration
for the sport.

Secondly, the values associated with football in China
demonstrate the cultural identity of the sport. Football, as a
fiercely competitive sport, requires the collective effort and
resolute determination of its players to be successful. The
traditions of these values have been deeply ingrained in
Chinese culture for centuries. In China, football team spirit is
viewed as a representation of collaboration between team
members and communal harmony. Football's adherence to
professional standards is viewed as symbolic of China's
commitment to advancement and ceaseless advancement.
Football's unwavering competitive spirit is seen as a
reflection of the Chinese people's determination to better
themselves and take initiative. Football culture's
representation of these values is in harmony with the



requirements of both China's ancient culture and its current
society, thus further increasing the Chinese people's
appreciation and fondness for the sport.

Furthermore, the emergence of football culture in China
can be gauged through the progress and creativity of its
footballing practices. As football continues to grow in
popularity in China, the culture surrounding it is undergoing
a transformation of constant progress and creativity. The
emergence of football-related activities such as e-sports and
public welfare initiatives have provided a fresh impetus for
the advancement of football culture. The introduction of new
ideas and progressions of football culture in China has opened
up more opportunities and provided more comprehensive
resources for the growth and appreciation of the football
culture.[1].

3. The Influence of Sports
Communication on Cultural Identity

3.1. The Fostering the Growth and Exchange
of Cultural Heritage

Initially, through sports communication, more individuals
can gain an appreciation and knowledge of football culture,
thereby fostering a sense of cultural identity. The mass media
has a significant impact on the dissemination and growth of
football. The dissemination of football-related content such as
live match broadcasts, post-game reviews, and player
interviews helps to spread awareness of the game's culture
and foster a better understanding of its spirit, thereby
increasing people's knowledge and appreciation of the sport.
Moreover, the proliferation of football-oriented items such as
video games and literature has increased awareness of the
sport's culture and further strengthened the sense of cultural
belonging.

Furthermore, sports communication can help to extend the
reach of cultural identity and make it more widely known. The
spread and development of football in China is heavily
influenced by different cultural elements due to its status as a
global sport. The proliferation of football culture in China
through sports communication has been instrumental in its
recognition and integration into the nation's culture. The
prevalence and acknowledgement of cultural identity in
Chinese society has been heightened by the inclusion of on-
field activities, supporters' culture, and players' interviews as
entertaining topics in football matches.

Finally, Footballers have increasingly become an integral
part of Chinese culture. The public in China have taken to
idolizing and adoring football players in both their image and
their performance. The image of China's football stars not
only symbolizes the spirit of football culture, but also
embodies the Chinese values of strength, competition, and
solidarity, thereby reinforcing the people's attachment to
Chinese culture [2].

3.2. The Influence of Chinese Football on
National Identity

Football is a highly influential sport in China, with its
significance being felt on a global scale. Football in China
holds a special place in the hearts of many, both as a sport and
a symbol of Chinese culture, making it a meaningful part of
the country's identity. Football is an integral part of Chinese
culture. Football in China has become so ingrained in the
everyday lives of Chinese people that it has become a key
element of Chinese culture. Chinese culture highly regards
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the core principles of unity, cooperation, tenacity, and
resilience, which are also the values championed by the
nation's football teams. The growth of football culture in
China has not only increased the popularity of the sport, but
has also stimulated the growth of various other cultural
industries, such as football games, movies, and
literature. Football in China is representative of the nation's
culture. The Chinese Football Team's jersey, featuring a red
five-star flag, the word 'China', and 'dragon and phoenix'
emblazoned upon it, serves to represent the nation and its
culture, and has become a powerful representation of Chinese
football on the global stage. Furthermore, the evolution of
football in China is indicative of the societal and cultural
shifts that have taken place in the nation. Football in China
has been instrumental in creating a positive perception of the
country internationally. By engaging in international growth
projects and participating in global contests, Chinese football
can demonstrate Chinese culture and patriotism to the world,
thus strengthening and spreading the country's national
identity. China football has become a significant economic
force in the international football landscape, with investment
opportunities for many. The game of football has a great
potential to foster national solidarity and social stability in
China. Football has united the people of China through its
development, generating an immense amount of support and
enthusiasm, thus helping to foster national unity and social
harmony. The culture of football, which emphasizes
teamwork and the drive to succeed, can be utilized to foster
social harmony and contribute to the advancement of China's
society. Football's increased presence in Western China has
fostered greater cultural exchange between local ethnic
minorities and the Han people.

4. The Influence of Sports
Communication on China Football
Cultural Identity

4.1. The Shaping of National Identity

Football has become an important symbol representing the
national image and honor. China's performance in the
international arena has also improved. For example, China in
the 2019 Asian Cup entered the quarter-finals and played a
thrilling match with the Iranian team. The game attracted
hundreds of millions of spectators around the world, and the
performance of the China team was widely praised and
recognized. In addition, as one of the most popular sports in
the world, football has rich cultural connotations such as unity,
hard work, tenacity, and so on. Through the spread of football
matches, the audience can feel these cultural values and
further enhance their sense of identity and pride in their own
country. At the same time, the holding of football matches can
also promote the development of cities and regions, improve
local visibility and image, and bring new opportunities for
economic development. For example, the 2018 FIFA World
Cup has injected about $5.3 billion into the Russian economy.
It has accelerated the construction and improvement of urban
infrastructure.

4.2. The Reinforcement of Regional Cultural
Identity
China encompasses an expansive area of land, and the

football culture in its various regions has its own unique
customs and practices. By having football clubs and teams



from various areas competing against each other, the game of
football can not only allow the audience to experience the
culture of different regions, but also create greater recognition
of said regional cultures. When Guangzhou Hengda Football
Club are crowned champions of the Chinese Football
Association Super League, it will bring immense pride and
honour to the people of Guangdong, as well as furthering the
legacy of Guangdong football culture. Furthermore, the

football sector in China is experiencing an exponential growth.

As an example, Henan Jianye and Shandong Luneng football
clubs have had great success and have been instrumental in
sustaining and advancing the local football culture. The
achievements of these clubs and teams have been widely
disseminated and shared, which has not only invigorated the
growth of football in China but also bolstered the sense of
belonging and joy in the football culture among different
communities. Furthermore, athletic competitions can also act
as a medium to facilitate the exchange of local customs and
traditions. The Zijinguan football team in Nanjing annually
organizes the Nanjing Football Culture Festival to encourage
and pass down the local football heritage. This type of
endeavor not only captures the attention of the public, but also
offers fresh possibilities for the perpetuation and
advancement of regional culture. In this way, sports
communication can put local football culture on display for
the world to see, thereby bolstering the sense of identity and
pride of the local population [3].

4.3. The Promotion of the Inheritance and
Development of Football Culture

Communication in sports can foster the continuation and
growth of football culture in a multitude of ways. Initially, the
dissemination of football matches on television and in the
media can provide people with a better understanding of
football culture, thus increasing their enthusiasm and
allegiance to the sport. The 2018 World Cup in Russia gained
huge viewership, with China Central Television and other
major news outlets giving extensive coverage of the event.
Football results and culture provide the audience with
knowledge of the outcomes of games, which in turn
encourages a stronger bond with the football community.
Furthermore, by examining and debating football matches,
viewers can gain a greater understanding of the rules and
tactics of the game, enhancing their appreciation of
football. Furthermore, sports communication can foster
enthusiasm for football among the youth by employing

various strategies, thus aiding in the growth of football culture.

This approach can not only bolster the self-esteem of the
younger generation within the football community, but also
provide a deep pool of talent that can be tapped into to further
advance football in China.

4.4. The Lead of the Development Direction of
Football Culture

Sports communication, as a wide-reaching medium, has a
considerable impact on the advancement and fashion of
football culture. By providing detailed reports and insightful
analysis of football matches, sports communication can
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facilitate the audience's understanding of football culture,
thus encouraging its advancement and evolution. Experts and
guests who are part of some sports programs provide
comprehensive breakdowns and conversations about the
strategies and abilities utilized in the game, which not only
help viewers gain insight into the game but also generate new
concepts and pathways to progress football culture. The
growth of football in China has quickened the pace of
diversification and introduction of new elements to the
football culture. The Chinese Football League has recently
grown in stature and become a key fixture in the global
footballing calendar, garnering attention from all over the
world. The expansion of the China Football League has
spurred an array of fresh ideas in the football culture of China,
thereby driving the growth of football culture in the country.
Ultimately, the progression of the football scene requires
assistance and involvement from both the public sector and
the community. The Chinese government, as well as several
businesses and organizations, are vigorously stimulating the
growth of football culture in the country by sponsoring
football tournaments and backing the training of aspiring
footballers.

5. Conclusion

In conclusion, sports communication has a profound
influence on cultural identity. The proliferation of various
media outlets has brought Chinese football to the forefront of
the nation's consciousness, prompting the populace to rethink
and analyze Chinese culture. Simultaneously, football has
become a significant avenue for Chinese culture to be
displayed to the world, enabling a larger number of
individuals to comprehend Chinese culture and subsequently
advancing cultural exchange and amalgamation. Despite the
various obstacles that football faces, it will require the
collaboration of all of us to effectively resolve them. By
increasing the effectiveness of sports communication and
raising the standard of football, we can make football a more
powerful representation of cultural identity and help to
propagate Chinese culture throughout the world.
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