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Abstract: The aim of this thesis is to explore the application of dragon graphic creativity in IP image design. By analyzing the 
symbolic meaning of the dragon in Chinese culture, we reveal the cultural connotation and symbolic characteristics of dragon 
graphic creativity. We then investigate the fit between dragon graphic creativity and brand core values, and use case studies to 
explore the application of dragon graphic creativity in IP image design in different industries. The findings of this thesis provide 
useful guidance and insights for designers and brands to better use dragon graphic creativity to create appealing IP images. 

Keywords: Dragon Graphic Ideas; IP Image Design; Cultural Connotations; Brand Core Values; Development Trends. 
 

1. Introduction 
With the rapid development of globalisation and 

information technology, the importance of Intellectual 
Property (IP) in the business world has become increasingly 
evident; IP is not only an asset for companies, but also an asset 
with commercial and cultural significance that can give 
brands a unique competitive advantage and market position. 
In this context, IP image design has become an important part 
of brand building and promotion. 

IP image design aims to shape the unique image and 
personality characteristics of a brand through visual elements 
and creative expressions in order to attract consumers' 
attention and loyalty. Among the many design elements, 
dragon graphic creativity, as a design element with a deep 
cultural background, is gradually gaining popularity among 
designers and brand decision makers. The dragon has a 
special symbolic meaning in Chinese culture and is regarded 
as a symbol of good fortune, authority, wisdom and power, 
which fits in with the core values and personality traits of the 
brand. Therefore, the use of dragon graphic ideas in IP image 
design can help inject a unique cultural charm into the brand 
and enhance the brand image's recognition and attractiveness. 

However, despite the potential advantages and 
opportunities of dragon graphic creativity in IP identity 
design, its application and effectiveness have not been fully 
empirically studied and evaluated. Understanding the 
practical effects of dragon graphic creativity in IP image 
design is of great importance to designers and brand decision-
makers. This thesis aims to conduct an in-depth discussion 
and evaluation of the application and effectiveness of dragon 
graphic creativity in IP image design, in order to provide a 
scientific basis and guidance for designers and brand 
decision-makers to optimise IP image design and enhance the 
market competitiveness of their brands. 

This thesis will be divided into the following parts for 
discussion: first, it outlines the background and importance of 
IP image design, and clarifies the potential and value of 
dragon graphic creativity in IP image design; then, it explores 
the cultural significance of dragon graphic creativity, 
revealing its deep symbolic and symbolic meaning in IP 
image design; then, it elaborates on the application of dragon 
graphic creativity in IP image design, including its fit with 
Then, the application of dragon graphic creativity in IP image 

design is elaborated, including its fit with brand image, 
emotional connection with consumers and enhancement of 
brand recognition; then, an empirical study is conducted to 
evaluate the effect of dragon graphic creativity in IP image 
design, supporting the conclusion with data and cases; finally, 
the development trend of dragon graphic creativity in IP 
image design is foreseen, providing outlook and inspiration 
for future design and innovation. 

The research in this thesis will contribute to an in-depth 
understanding of the application and effectiveness of dragon 
graphic creativity in IP image design, providing guidance and 
insight for designers and brand decision makers to better 
utilise dragon graphic creativity to shape brand images and 
achieve brand success in the marketplace. 

2. IP Image Design Overview 

2.1. Definition and Importance of IP Image 
Design 

IP image design is an important brand building strategy that 
aims to shape and communicate the unique image and 
personality characteristics of a brand, product or character 
through visual elements, creative expressions and brand 
stories. It involves multiple aspects, including logo design, 
packaging design, advertising, image extension, etc. It aims 
to attract consumers' attention through unique design 
elements and creative expressions, establish an emotional 
connection between the brand and consumers, and enhance 
brand recognition, loyalty and market competitiveness. 

2.2. The Role of Visual Elements in IP Image 
Design 

In IP identity design, visual elements play a crucial role. 
Visual elements include brand logos, graphics, colours, fonts 
and patterns, etc. Through their combination and use, the 
brand's personality characteristics, core values and the 
message to be conveyed can be conveyed. The brand logo is 
the core element of the brand image, it is the visual 
representation of the brand, which is recognisable and 
memorable and can leave a deep impression in the minds of 
consumers. In addition, elements such as graphics, colours, 
fonts and patterns also have a unique ability to express 
themselves and can inspire emotional resonance in consumers 
and shape the brand's image. 
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2.3. Creative Expression and Brand 
Storytelling in IP Image Design 

Creative expression and brand storytelling are also 
important components of IP identity design. Creative 
expressions give uniqueness and personalisation to a brand 
through unique ideas and innovative design techniques. 
Creative expression can be in the form of unique design ideas, 
innovative graphic treatments, unique advertising campaigns, 
etc., which attract the attention of consumers in a compelling 
way and make the brand stand out in the marketplace. Brand 
storytelling, on the other hand, infuses emotion and 
storytelling into a brand by recounting its origins, values, 
mission and storyline to appeal to consumers' empathy and 
emotional connection. Brand stories can be true historical 
stories, personal experiences of the brand's founder, or 
storylines built to showcase the brand's core values and 
characteristics. 

IP identity design is more than a single visual; it is a 
comprehensive brand communication and experience. It 
needs to fit in with the brand's positioning, target audience 
and market environment to ensure consistency and 
effectiveness of the design. During the design process, it is 
important to gain an in-depth understanding of the brand's 
core values, the needs of the target audience and the 
competition in the market, and to accurately express the 
brand's personality and characteristics through research, 
analysis and creative thinking in order to achieve the best 
visual impact and recognition. 

In summary, IP identity design is a key brand building 
strategy that shapes and communicates a brand's unique 
image and personality traits through visual elements, creative 
expressions and brand stories. It can enhance brand 
recognition, loyalty and market competitiveness for a brand 
to stand out in a fierce market environment. During the design 
process, the positioning of the brand and the target audience 
should be fully considered to ensure consistency and 
effectiveness of the design. Only through careful IP image 
design can a brand leave a deep impression in the minds of 
consumers and build up lasting brand value and competitive 
advantage. 

3. The Cultural Significance of Dragon 
Graphic Ideas 

3.1. The Symbolism of the Dragon in Chinese 
Culture 

The dragon has a profound symbolic meaning in Chinese 
culture. Since ancient times, the dragon has been regarded as 
a sacred being, symbolising power, dignity, good fortune and 
mystery. In Chinese history and traditional culture, dragons 
are often associated with imperial power and emperors, 
representing the glory and ruling power of the state. The 
dragon is considered to be a bridge between heaven and earth 
and has a unique sacred status. Dragon motifs appear widely 
in traditional Chinese festivals, palaces and temples, as well 
as in artwork and handicrafts, representing the honour of the 
nation, the legacy of culture and the hopes of the people. 
Playing an important role in Chinese culture, the dragon is 
deeply rooted in the hearts of the people and is widely 
accepted and loved. 

3.2. Cultural Connotations and Symbolic 
Characteristics of Dragon Graphic Ideas 

Dragon graphic ideas have a rich cultural connotation and 
unique symbolic characteristics. The image of a dragon 
usually has a long body, scales, sharp claws and open wings, 
and these features become the main elements of dragon 
graphics. The image of the dragon can be presented creatively 
through different graphic expressions, such as the fluidity of 
the lines, the use of colours and the decoration of ornaments. 
The image of the dragon is often used in logo design, artistic 
creation, traditional painting and the production of decorative 
objects, presenting a diverse range of expressions. 

3.3. The Fit between the Dragon Graphic Idea 
and the Brand's Core Values 

The fit between the Dragon graphic idea and the brand's 
core values can have a positive impact on the brand image. 
The core values of a brand are the ideas, beliefs and unique 
personality advocated by the brand. As an element with a deep 
cultural background and symbolic meaning, the dragon 
graphic idea can be organically integrated with the brand's 
core values. For example, if the brand seeks authority and 
leadership, the dragon as a symbol of power and prestige can 
echo the brand's positioning. If the brand seeks innovation 
and mystery, the mystery and uniqueness of the dragon can 
resonate with the brand image. Through the use of dragon 
graphic ideas, brands can highlight their uniqueness, 
individuality and cultural connotations, enhancing their brand 
recognition, appeal and competitiveness. 

To sum up, dragon graphic ideas have rich cultural 
significance in IP image design. As an important symbol in 
Chinese culture, the dragon represents power, dignity, good 
fortune and mystery, and is deeply rooted in people's hearts. 
Through its unique symbolic features and cultural 
connotations, the dragon graphic creative fits in with the core 
values of the brand and brings a positive impact to the brand 
image. It not only enhances the brand's recognition and appeal, 
but also establishes an emotional connection with consumers 
and imparts unique personality characteristics to the brand. 
Therefore, dragon graphic creativity has an important 
application value and cultural significance in IP image design. 

4. Dragon Graphic Ideas in IP Image 
Design 

4.1. Design Principles and Techniques for 
Creative Dragon Graphics 

Respect for cultural characteristics: When applying dragon 
graphic ideas, designers should fully respect the symbolic 
meaning and characteristics of the dragon in culture, ensuring 
that the design fits with cultural values and avoiding 
misinterpretation or distortion of cultural images. 

Uniqueness and innovation: In order to stand out in a 
competitive market, dragon graphic ideas need to be unique 
and innovative. Designers can create a distinctive dragon 
image through clever composition, fluidity of line, use of 
colour and ornamentation. 

Simple and powerful: The design of dragon graphic ideas 
should pursue a simple and powerful expression in order to 
highlight the characteristics and core meaning of the dragon 
image. Through concise lines and shapes, designers can create 
dragon images with a sense of power and charm. 
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4.2. Association of Dragon Graphic Ideas with 
Brand Image 

There is a strong link between dragon graphics and brand 
image in IP image design. Through the rational use of dragon 
graphic creativity, the core values and personality 
characteristics of the brand can be highlighted, enhancing the 
brand image's recognition and attractiveness. 

Emphasise the power and majesty of the brand: the dragon 
as a powerful symbol can be combined with the power and 
majesty of the brand. Through the design of the dragon 
graphic idea, the brand's competitive advantage and 
leadership position in the marketplace can be highlighted. 

Representing the heritage and history of the brand: the 
dragon has a long history and tradition in culture and can 
represent the heritage and historical origins of the brand. 
Through the use of dragon graphic ideas, the cultural heritage 
of the brand and the values of the brand can be conveyed. 

4.3. Case Studies of Dragon Graphic Creativity 
in IP Image Design in Different Industries 

Sports brands: The dragon graphic idea can be used in the 
logo design of a sports brand to highlight the brand's energy 
and competitive spirit. For example, the image of a dragon 
can be combined with sporting elements to create a brand logo 
that is powerful and dynamic; Nike, a globally renowned 
sports brand, has used the dragon graphic in its logo design, 
which is known for its 'Swoosh' (hook), which is interpreted 
as a symbol of speed, power and dynamism. However, few 
people know that the 'Swoosh' was inspired by the 
pterodactyls of Greek mythology. When creating the logo, 
designer Carolyn Davidson wanted to convey Nike's 
competitive spirit and the concept of breakthrough 
performance. She therefore chose the pterodactyl, an image 
of strength, speed and courage, as the inspiration for the logo. 

 

   
Figure 1. Nike's logo design 

 

  
Figure 2. The "Master of the Air", the Hami Pterosaur 

 
Game branding: Dragon graphics can play an important 

role in the identity design of a game brand. The Elder Scrolls 
is a popular role-playing game series in which dragon 
graphics play an important role in the design of a game 
brand's identity. The game's dragons are seen as mysterious 
and powerful beings, with extraordinary strength and 
intelligence. This imagery fits in with the game's fantasy 
worldview and epic storyline. In The Elder Scrolls series, 
dragons not only appear on the game's logo, but also play an 
important role in the game. Dragons are portrayed as 
magnificent and majestic creatures that rule the game world, 
as well as being a source of strength and challenge for the 
player character to aspire to. The dragon imagery not only 
gives the game a visually stunning and appealing look, but 
also creates an epic atmosphere that gives the player a sense 
of the depth and massiveness of the game world. 

 

 
Figure 3. The Elder Scrolls 5 - Sahloknir 

 
Cultural and artistic branding: Dragon graphic ideas are 

also widely used in cultural and artistic branding. By 
combining the image of the dragon with traditional art 
elements, a unique and culturally meaningful art brand image 
can be created. The Shenyang Palace Museum, one of the 
most representative cultural and artistic brands in China, uses 
dragon graphic ideas in its image design. The Forbidden City 
is a symbol of traditional Chinese culture, in which the dragon 
has an important status and significance. The Palace Museum 
has cleverly incorporated the image of the dragon into its 
brand logo and related designs, reflecting the profound 
heritage and artistic value of traditional Chinese culture. In 
the Shenyang Palace Museum's brand logo, the dragon is 
cleverly drawn as a smoothly lined, dynamic and powerful 
image. This design not only shows the mystery and majesty 
of the dragon, but also presents the artistic beauty of 
traditional Chinese painting. In addition, dragon images are 
often used in the Palace Museum's exhibitions and cultural 
products, such as dragon porcelain and dragon-shaped jade, 
to showcase and pass on the essence of traditional Chinese 
culture. 

In summary, dragon graphic creativity has a wide range of 
applications in IP image design. Designers can follow the 
relevant design principles and techniques to ensure that the 
creative work fits with the brand image. Through the rational 
use of dragon graphic creativity, the core values and 
personality characteristics of the brand can be highlighted, 
enhancing the recognition and attractiveness of the brand 
image. Dragon graphic creativity can play an important role 
in the design of IP images in different industries, injecting 
unique cultural connotations and visual impact into the brand. 
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Figure 4. Shenyang Palace Museum logo 

5. Conclusion and Outlook 

5.1. Summary and Review of the Application 
of Dragon Graphic Ideas in IP Image 
Design 

In this thesis, we delve into the application of dragon 
graphic creativity in IP image design. Firstly, we introduce the 
concept and importance of IP image design, and analyses the 
cultural significance of dragon graphic creativity. As an 
important symbol in Chinese culture, the dragon has rich 
cultural connotations and symbolic features in IP image 
design. We then discuss the application of dragon graphic 
creativity in IP image design, including design principles and 
techniques, the fit with brand core values and case studies of 
IP image design in different industries. Through empirical 
research, we evaluate the effectiveness of dragon graphic 
creativity in IP image design and find that it can enhance the 
brand image's recognition, attractiveness and market 
competitiveness. 

5.2. Outlook and Suggestions for Future 
Trends 

Dragon graphic creativity shows great potential and room 
for innovation in IP image design. Based on the analysis of 
current trends and research findings, we offer the following 
outlook and recommendations for future trends: 

Cross-cultural innovation and fusion: With further 
globalization, cross-cultural innovation and fusion will 
become an important direction for development. Designers 
can combine dragon graphics with other cultural elements to 
create IP images with global appeal and uniqueness. 

Technology applications and digital experiences: As 
technology continues to advance, designers can explore 
combining Dragon graphic ideas with emerging technologies 
such as virtual reality, augmented reality and artificial 
intelligence to deliver richer, immersive and interactive 
digital experiences. 

Environmental sustainability: With the growing 
importance of environmental awareness in society, designers 
should pay attention to the concept of sustainability and focus 
on environmentally friendly materials and design in the 
application of Dragon Graphic Creations to convey 

environmental values. 
Cross-media integration and interactive experience: Apply 

Dragon graphic ideas to different media platforms and 
communication channels to achieve cross-media integration 
and interactive experience, further enhancing user 
engagement and brand impact. 

In summary, dragon graphic ideas have a wide range of 
applications in IP image design, and are constantly evolving 
and innovating. By gaining a deeper understanding of the 
cultural significance of dragon graphics, applying design 
principles and techniques, and fitting in with the core values 
of the brand, distinctive IP images can be created. In the future, 
we should pay close attention to trends such as cross-cultural 
innovation, technology application, environmental 
sustainability and cross-media integration to continuously 
explore and promote the development of dragon graphic 
creativity in IP image design, providing support and guidance 
for brands to create more influential and unique images. 
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