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Abstract: Social media has changed how people communicate in daily life by combining text, speech, pictures and other kinds 
of spreaders to create an all-new dynamic system driven by algorithms. Interactive sociolinguistic phenomena on social media 
from the perspectives of self-presentation, audience design, multilingual practice and platform affordances are studied in this 
paper. Online communication is not only an expansion of face-to-face conversation; it is a completely new system of 
communication that has appeared to help people explore their sense of self, position and group consciousness under conditions 
of visibility, permanence and rapid spread. Pay attention to the above four phenomena: context collapse, computer-mediated 
discourse, enregisterment and multilingual writing practices; all of them have altered how linguistic meaning is produced and 
conveyed in the online era. The research shows that, in recent years, social media interaction has been characterized by multiple 
modes, portability, selection of relational media, and new analysis systems must adapt to cross-platform variations. In short, the 
paper proposes that interactive language practices on social platforms have diversified, sped up and intensified the reflexivity of 
contemporary sociolinguistic systems. 
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1. Introduction 
With the development of social media in recent years, 

people's ways of communicating and interacting with others 
have changed, as well as their construction of a public image. 
Language in the digital environment is no longer restricted to 
the strict boundaries of traditional writing or the transience of 
oral language. Instead, it has gradually taken on many highly 
hybrid forms that are characterized by unprecedented speed, 
global reach, extensive archives and various modes. 
Communication in the digital age is inherently more public, 
more enduring, and often highly self-aware compared with 
many face-to-face interactions. With the above substantial 
changes in communication behaviour, social media has 
attracted a great deal of attention and research at present in 
sociolinguistics and other fields of contemporary linguistics. 

Daily digital behaviours now include commenting on 
pictures, spreading short videos, using specific hashtag 
groups, applying different typography styles, and responding 
with algorithmic emotion indicators; all of these are now parts 
of people's daily social life. These activities create a new 
world for the production and dissemination of meaning. 
These virtual spaces are also used by the public for other 
purposes. They take part in many kinds of social activities, 
join large-scale digital communities, create a personal 
language, and make calculated risk-taking behaviour in front 
of an audience of many and unknown to them. The design of 
social media platforms allows people to compare their own 
language use with the demands set by various social groups 
often. 

The problems of analysis in this environment are also 
relatively severe. Online communication is spontaneous and 
similar to face-to-face conversation, but it is also relatively 
permanent due to written content. Therefore, traditional 
sociolinguistic systems that are based on the premise of close 
proximity or rigid division between literacy and oral culture 
need to be substantially revised in light of network 
communication. To learn more about the functions of 

language in these places, we need to know how the structure 
of a platform restricts or promotes certain kinds of speech. 

This paper will study the interactional sociolinguistic 
phenomena that occur in contemporary social media. It will 
be presented that the previous sections provide a theoretical 
basis for research. Section 2 presents the basic theoretical 
systems for digital identity, audience design and computer-
mediated discourse. Section 3 will introduce some 
representative interactional phenomena, such as self-
presentation, enregisterment, and all sorts of dynamics in 
multilingual digital writing. Section 4 examines the 
methodological and analytical consequences of the above 
phenomena for the general field of sociolinguistics. Section 5 
will present the main contents of this paper and briefly outline 
the prospects for future development of interactive language 
research in an increasingly mediated era. 

2. Theoretical Foundations of Digital 
Discourse 

To understand the idea of social media interaction well, a 
certain theoretical system should be built that considers both 
the performative characteristics of language and the structural 
features of digital platforms. The dramaturgical model of 
social interaction continues to serve as a theoretical 
foundation. At its base, this system views social life as an 
ongoing performance and considers self-presentation to be 
the primary organiser of interactional order [1]. Although the 
first model was based on observations of real-life physical 
meetings, its basic ideas are still very suitable for online 
interaction. Social media users are constantly striving to 
create a positive image for themselves in the eyes of the public 
by deploying language and pictures skillfully. 

The application of interactional performance theory is 
more suitable for research on digital identity in networked 
media systems. The concept of the networked self believes 
that online identity is mainly built by forming dense 
connections among one's own identity and that of a digital 
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community, as well as other cultural narratives; it does not 
stem from isolated expressions of personal will [6]. In other 
words, the language people use on social media is not to be 
judged only by its meaning. The meaning of a digital 
utterance is also altered by the user's profile metadata, visible 
network information, circulation history and accumulated 
amounts of audience feedback. 

The process of mediated identity construction is relatively 
complex; furthermore, there is a problem of context collapse. 
Generally, the various groups that have been isolated in 
history now use social media platforms to communicate with 
one another. The structural collapse forces people to address 
an 'imagined audience' in their language choices, rather than 
a specified, uniform social group [8]. Given the above 
circumstances, a single status update or comment can be read 
and understood simultaneously by close friends, professional 
colleagues, family members, and entirely unknown members 
of algorithmically expanded publics. Due to the above 
structural reasons, speakers have to employ some relatively 
complex strategies for audience construction and stance 
management in their speech. 

Based on specific analyses of discourse, the first studies on 
computer-mediated communication have shown that 
technologically enabled language is fundamentally shaped by 
the environment of technology and social norms [2]. A typical 
development in this area is a system of classifications that 
categorises computer-mediated discourse. These schemes 
showed that online interactions need to be analysed through 
multiple dimensions simultaneously, such as the structure of 
participation, time synchronization, message form, and the 
overall communicative purpose; they should not be treated as 
uniform digital genres [4]. The above structure will help us 
understand the social media better. The linguistic strategies 
used in a high-speed, synchronous livestream chat; a deeply 
nested asynchronous comment system; and a temporary, self-
deleting visual story all generate different kinds of 
interactions and require various analytical methods. 

Extensive sociolinguistic research has also provided 
support for the varied forms of expression in online 
communication. The framework of the sociolinguistics of 
globalisation argues that people's language is now spread 
across unstable large areas, with rapid movement and 
structural differences, and is no longer confined to fixed 
communities [7]. Social media has further promoted the 
spread of globalisation. Digital platforms can spread specific 
linguistic resources, such as slang words and syntactic 
changes, rapidly in local and cross-border networks. These 
networks continuously redefine and reapply the above 
resources according to the vastly different levels of access to 
social prestige, algorithmic visibility, and interactional 
adoption possessed by various users. 

3. Interactive Sociolinguistic 
Phenomena Online 

Based on the above theoretical foundation, several 
representative interactive sociolinguistic phenomena of 
current social media use have been identified and analysed. 
One of the most common phenomena is highly stylised digital 
self-representation. Internet users carefully choose the names 
of their accounts, organise their profile information, write 
image captions, use particular comment styles and curate a 
personalised set of emojis to deliberately index certain 
interactional positions and social identities [14]. The 

interactive function of these linguistic choices is to gain social 
recognition, rather than simply to convey information. Users 
are continuously 'read' by their peers through these repeated 
semiotic cues, and these cues strongly shape social alignment, 
communicative credibility, and a sense of community. 

All these widespread interactional stylisations are closely 
related to the concept of indexicality and register construction. 
Theoretically, the process of enregisterment can be used to 
explain how certain linguistic forms gradually gain social 
recognition as belonging to specific characterological roles or 
digital personae [3]. The architecture of social media 
platforms accelerates this significantly. Digital environments 
facilitate repeated assimilation, extensive quotation and rapid 
remixing of memes, and the spread of meme structures via 
virality; thus, some linguistic forms can solidify at a high 
speed. These forms have quickly become well-known signs 
of aesthetic taste, conversational irony, domain-specific 
knowledge or exclusive subcultural membership. What is of 
interest to the sociolinguist is the social history that has 
accumulated rapidly in millions of micro-interactions of these 
forms. 

More studies in sociolinguistics are needed to understand 
how to manage different groups of people. Since people's 
lives, work and other private and public spheres have 
gradually been integrated into social media, they often use 
intentionally vague words, multiple levels of meaning, or rely 
more on specific interactive behaviour rather than being 
explicitly stated. Theories on internet linguistics indicate that 
humour, strategic indirectness, preemptive disclaimers, and 
self-aware meta-commentary are often employed to protect 
oneself online [9]. They allow the users to be perfectly 
understandable by many different groups at the same time and 
do not have to fully conform to a single, easy-to-criticise 
interpretation. 

Interaction on social media platforms is also influenced by 
the continuous spread of quoted and heavily recontextualised 
talk. Previous studies at the empirical level have meticulously 
tracked how specific voices move across various platforms of 
digital media and acquire new layers of social meaning 
through continuous adoption and response [5]. Now, the 
foundation for operating social networks is as follows. 
Retweets and other platforms generally present users' 
opinions or videos in a non-neutral manner (e.g., re-uploaded 
clips with comments or other modifications). At the same 
time, these technological affordances are proactively 
modifying voices and restructuring interactional positions to 
redefine the concept of textual authorship and conversational 
participation. 

Another feature is the deep integration of digital-written 
discourse. The current study of language online should be 
carried out in light of its social practices and not treated 
merely as a set of decontextualized text strings [12]. Digital 
writing on social media is naturally conversational, highly 
fragmented, aggressively visual and sequentially interactive. 
Therefore, choices in orthography, non-standard punctuation, 
spatial formatting and strategic capitalization are all highly 
pragmatic. A planned lower-case letter after a full stop, an 
extended trailing ellipsis or an intentional deviation from 
standard spelling, may be intended to show one's attitude or 
feelings; thus, it should not be regarded as an error in the 
general rules of grammar. 

Multilingualism is also a type of interaction on the Internet. 
Research on multilingual written discourse has shown that 
mixed-language digital texts cannot be reduced to the 



 

158 

traditional spoken-style idea of code-switching [11]. Visual, 
spatial and typographic organisation in a digital environment 
all contribute to the construction of multilingual meaning. 
Multilingual writing frequently appears on social media in 
image captions, searchable hashtags, deeply nested comment 
threads and highly structured meme templates. In light of the 
above circumstances, one can choose words deliberately to 
evoke humour, show closeness, display irony, exclude others, 
or demonstrate one's international background. 

Adolescents are the generation that has been using digital 
language in novel ways. Research on the language of 
adolescents shows that younger users are consistently at the 
forefront of creating new digital vernaculars and continuously 
expanding the scope of morphological abbreviation and 
syntactic creativity in mediated spaces [15]. These youth-led 
innovations are rarely confined to a small group; they often 
spread out to affect the entire sociolinguistic culture of the 
platform ecosystem and change the standards for online 
behaviour in an enduring way. 

4. Analytical Implications for 
Sociolinguistic Research 

Many of the above phenomena provide rich materials for 
research in the field of sociolinguistics. First of all, 
sociolinguistic analysis of social media should no longer be 
limited to the old dichotomy of speech and writing, or online 
and offline spaces. Given the various forms of digital 
communication, the required environment must also be 
highly responsive. For example, a public comment thread 
should not be treated analytically as being equivalent to an 
encrypted direct message, although both are types of text-
based digital communication. 

Since social media interactions are the research objects, a 
high-quality, multi-modal and interactive way needs to be 
used. Do not consider digital texts only as isolated verbal 
artifacts. Researchers need to develop a method for extracting 
the communicative connotations of interactional timing, 
sequential order, screenshot incorporation and explicit visual 
framing in digital posts. The meaning of a sociolinguistic 
variable online is often determined as much by its visual 
display and location in a rapid-fire communication sequence 
as by its inherent semantic features. 

The environment of communication will also be a focus of 
research in sociolinguistics. According to the theory of 
polymedia, digital users are now engaged in a network of 
media and interact with them dynamically [10]. People 
choose different communication tools based on what they 
expect to be affected by the interaction with others, not 
according to the technical merits of the tools. People do not 
communicate in the same way on all platforms: a global 
public broadcast, a private message directed to one person, an 
asynchronous voice note, and a self-deleting visual story each 
have different levels of closeness, social responsibility and 
linguistic complexity. 

Mobile social networking has further amplified all of the 
above interactional effects. Sociolinguistics and mobile 
communication have revealed that now, communication is 
characterised by absolute time-sensitivity, persistent multi-
modality and widespread digital linguistic inequality [13]. As 
interactive communication now occurs in an environment of 
continuous connection, people often send very short, high-
speed, and semi-synchronous text messages that combine 
well-written writing with spontaneous, colloquial speech. 

Based on the above analysis, this is not a reduction in 
language but rather an extensive and complex system of 
communication modes; text, digital images, sound, and 
gesture-like digital symbols are combined in a highly layered 
and socially significant manner. 

Finally, we know that the environment of a social media 
platform is not neutral. They actively organise digital 
visibility, artificially amplify some specific voices, 
intentionally suppress others, and forcefully stabilise 
emerging linguistic norms through algorithmic repetition and 
directed circulation. Therefore, the interactive sociolinguistic 
phenomena on the Internet should always be regarded as the 
combined result of active human linguistic agency and rigid 
underlying platform infrastructure. 

5. Conclusion 
Collectively, interactive sociolinguistic phenomena on 

social media platforms show that people are living in complex 
and very dynamic communicative environments where they 
continuously adjust factors such as their sense of self, 
awareness of others, styles of interaction, and particular 
language choices under all-encompassing digital mediation. 
Instead of breaking down or simplifying the traditional social 
linguistic system, many digital spaces have been created on 
social media to reveal this deep social system, actively 
challenge it by users, and continuously reflect upon it. Digital 
posts are inherently interactive, and threads of comments and 
algorithms for promotion of sharing and rich multimodal 
responses have created an extremely rich and indispensable 
space on social media for observing how contemporary 
speakers construct their digital identities and manage their 
relationships with others through situated language use. 

At the same time, the high-level study of these digital 
phenomena also needs strong conceptual flexibility and 
theoretical innovation. No single traditional framework can 
fully or adequately explain contemporary online interaction 
precisely because social media communication is shaped by 
digital performance, linguistic mobility, visual 
multilingualism, complex audiences, and algorithmic 
platform affordances simultaneously. Therefore, an authentic 
productive sociology of digital language must pay due 
attention at all levels to both micro-level interpersonal 
interactions and macro-level structural circulation. Adapt to 
new forms of expression and spread of ideas on the internet 
and change the methods used for study accordingly. 

The whole field of sociolinguistics now recognizes that 
social media is too important to be ignored any longer when 
studying language in society. It has undoubtedly become one 
of the main, well-known places for actively producing, 
intensely negotiating and permanently changing essential 
social meanings. Therefore, any serious and all-encompassing 
study of contemporary human interaction must be based on 
the assumption that digital discourse is an essential object for 
research in human language, personal identity and modern 
social life. 

References 
[1] Goffman, E. (1959). The presentation of self in everyday life. 

Doubleday. 

[2] Herring, S. C. (Ed.). (1996). Computer-mediated 
communication: Linguistic, social and cross-cultural 
perspectives. John Benjamins Publishing Company. 



 

159 

[3] Agha, A. (2003). The social life of cultural value. Language & 
Communication, 23(3–4), 231–273. 

[4] Herring, S. C. (2007). A faceted classification scheme for 
computer-mediated discourse. Language@Internet, 4, Article 
1. 

[5] Jones, G. M., & Schieffelin, B. B. (2009). Talking text and 
talking back: My BFF Jill from boob tube to YouTube. Journal 
of Computer-Mediated Communication, 14(4), 1050–1079. 

[6] Papacharissi, Z. (Ed.). (2010). A networked self: Identity, 
community, and culture on social network sites. Routledge. 

[7] Blommaert, J. (2010). The sociolinguistics of globalization. 
Cambridge University Press. 

[8] Marwick, A. E., & boyd, d. (2011). I tweet honestly, I tweet 
passionately: Twitter users, context collapse, and the imagined 
audience. New Media & Society, 13(1), 114–133. 

[9] Crystal, D. (2011). Internet linguistics: A student guide. 
Routledge. 

[10] Madianou, M., & Miller, D. (2013). Polymedia: Towards a new 
theory of digital media in interpersonal communication. 
International Journal of Cultural Studies, 16(2), 169–187. 

[11] Sebba, M. (2013). Multilingualism in written discourse: An 
approach to the analysis of multilingual texts. International 
Journal of Bilingualism, 17(1), 97–118. 

[12] Barton, D., & Lee, C. (2013). Language online: Investigating 
digital texts and practices. Routledge. 

[13] Deumert, A. (2014). Sociolinguistics and mobile 
communication. Edinburgh University Press. 

[14] Seargeant, P., & Tagg, C. (Eds.). (2014). The language of 
social media: Identity and community on the internet. Palgrave 
Macmillan. 

[15] Tagliamonte, S. A. (2016). Teen talk: The language of 
adolescents. Cambridge University Press. 

 

 

 


