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Abstract: Langzhong Ancient City is one of the four ancient cities in China, with multiple honors such as being a national
historical and cultural city and an excellent tourist city in China. At the same time, the Langzhong Municipal Government also
closely adheres to the goal of "high-quality construction of world ancient city tourism destinations" and unwaveringly adheres
to the development strategy of "strengthening the city through industry and revitalizing the city through culture and tourism".
However, there are many problems in the Japanese translation and promotion of the Langzhong Ancient City scenic area, which
will greatly restrict the healthy development of the tourism industry in Langzhong City. Therefore, this article focuses on studying
the current situation of Japanese translation in the scenic area of Langzhong Ancient City, including both the Japanese translation
gaps in the scenic area and the mistranslation and omission in the scenic area. Based on this, targeted normative measures are
proposed for the Japanese translation gaps and Chinese literal translation in the scenic area of Langzhong Ancient City.
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1. Introduction

The proposal of the new economic strategy of the "the Belt
and Road" has provided a new opportunity for the further
development and expansion of China's tourism industry.
Therefore, doing a good job in translating the text of tourist
attractions plays an important role in promoting culture and
attracting tourists.

According to literature search, there is currently relatively
little research on the Japanese translation of tourist attractions
in China. Most of the research focuses on the translation of
public signs in scenic areas, and the related research objects
mainly cover traditional research on words, sentences,
paragraphs, and discourse. For example, Cao Yifan (2021)
analyzed the current situation of Japanese translation in
Henan World Cultural Heritage scenic areas from four levels:
format, vocabulary, sentence, and discourse. He summarized
translation techniques such as avoiding pragmatic errors and
skillfully using additional translations, and accordingly
proposed suggestions such as strengthening the importance of
Japanese translation and establishing unified translation
standards. Zhang Guo (2022) discussed papers related to the
study of Japanese translation of public signs, pointing out
issues such as a single research method and narrow research
scope, and proposed prospects for gradually expanding the
research scope and further enhancing the research depth.Chen
Xu (2023) found in his research on the Japanese translation of
public signs in the Qianhu Miao Village Scenic Area in
Xijiang, Guizhou Province that according to Rice's text type
theory, they can be divided into three categories: informative,
emotive, and infectious. He proposed that informative public
signs often use foreignization, while the other two types of
public signs use domestication strategies. In addition, Luo
Xiangian's (2018) study of hot spring tourist attractions in
China and Japan found that under the same communicative
purpose, discourse move characteristics may differ due to
cultural background, thinking mode, etc. Zhang Yi et al. (2020)
conducted a survey on the current situation of Japanese

translation on Changsha's red tourism resource publicity
website, pointing out that the website has problems with
website construction and Japanese translation. They proposed
measures to strengthen the construction of Japanese web
pages and formulate translation rules in response to these
problems. Ma Fenghuan (2021) examined the current
situation of Japanese translation of tourism promotional texts
in Xi'an from the perspective of cultural confidence, and
proposed strategies such as accurately using literal translation
and adding appropriate explanations.

Looking back at the literature, it was found that there is
currently very little research on the Japanese translation of
tourist attractions in Nanchong City, and the focus of relevant
research is only limited to the Japanese translation of public
signs in tourist attractions. Liu Ziying (2015) conducted a
mistranslation analysis of public signs in Langzhong Ancient
City scenic area from the perspective of cross-cultural
communication, and revised the Japanese translation that was
not accurate and standardized enough. Ge Huiling (2019)
pointed out in her research on the Japanese translation of
public signs in the Wanjuanlou scenic area of Nanchong
collected on site that there are problems with low popularity
and lengthy translation in the Japanese translation of public
signs in the scenic area, and efforts should be made by the
government, scenic area leaders, and translators to improve.

In summary, there is not much research on the Japanese
translation of tourist attractions both inside and outside the
city. The research on the Japanese translation of tourist
attractions outside the city has focused on the translation of
public signs in scenic areas. In recent years, the research
perspective has also extended to discourse genres, external
publicity websites, and so on. There are only two studies on
the Japanese translation of scenic area public signs in the city.
Therefore, this article intends to summarize the current
situation of Japanese translation in the Langzhong Ancient
City Scenic Area based on existing research results, and
further carry out corresponding normative countermeasures
to make up for the shortcomings of existing research results.



Current Situation and Standardized
Countermeasures of Japanese
Translation in Langzhong Ancient
City Scenic Area

When examining the current situation of Japanese
translation in the Langzhong Ancient City scenic area, the
author found that there are numerous signs of various sizes in
the scenic area, which play an important role in providing
tourists with scenic area introduction, tourism information,
public service information, and other aspects. These signs are
translated into four foreign languages: English, French,
Korean, and Japanese. More than 80% of the signs have
corresponding English translations. On the other hand, the
corresponding Japanese translations on the signs are only
about 10%, and they are mainly focused on the introduction
of some scenic spots and cultural relics. There is almost no
Japanese translation of public service information and safety
warnings. For example, public service facilities such as
"ticket office", "inquiry office", and "bathroom" do not have
relevant Japanese translations. The lack of these Japanese
translations will inevitably cause certain difficulties for
Japanese tourists and affect their experience of scenic area
services.

Moreover, there are problems with the Japanese translation
of some signs in the scenic area. Some expressions are
incorrect, and some translations are not standardized enough.
Following the translation principle of "taking Langzhong
culture as the orientation and translation as the focus", the
following normative measures are proposed to facilitate
tourists' understanding and acceptance, and enable them to
gain more tourism cultural value.

Example 1: [z o ity Ui i 51X il 45 5 18

Original translation: [ W A EEX X/ 7 ~ B

Modified translation: [& " i BOGHL A 4~ 4 5¢[¥

Example 2: [ #1550 KUK AR A

Original translation: Z > 7152 5% JE /KB 7Y

Modified translation: [& #1525t JE K € 7 v

Example 3: [&] 7 il 3 i 55t [X {8 4

Original translation: [B #1738 B X % 4

Modified translation: [& A #E O H 5 3 C

Example 4: 5 A A #H15

Original translation: 1% (2 (& AR &L T 3,

Modified translation: & (& IAMEMEZ 5T 3,

Example 5: BIALEPRIEF, B R T7082E &)
BF3s

Original translation: ¥- 8232 FIZE > TZ > AR T,
T0RAR D DFFLEKL 12,

Modified translation: ¥-F 232 FE & & Koz
TORH DR L& H L 72

Example 6: WiREHILXERE W E BTE,
LT AL

Original translation: H(Z (& $EVTSCAL R R & BEH 0151
sk & B L. ENSPOBDER CIRA S 2.

Modified translation: SRV CALER & RBTE %
WAL HNOBOCE I E LWL 2.

Example 7: #CHE N Ak, BILHE,  HETH,
R KA, PIRERE, B NIERIG/SE (1867) HE,

Original translation: #EYHEE . FI&mRE.  SHILHE
YIRS, @RS S K R

ferp b

11

HEE 2T OB EY I IERGOFECHEI N &
DTH 5B,

Modified translation: #EJHEE . FIK R, SHITHE
EYMHER. BTN, [ME N, BB
Ban. BFEL THERNGANE (1867) WCHESn b
DTH 5,

Example 8: 7Eiliv /K. 3. AEREFISEEA, —Fh
W[4 N A A A 1) A AR AR T A2 o

Original translation: 11 & 7K. 3k & ANfifl A5 s (2 Flofl
T2HFHAOP T, NFBAERRES 27 7325270
MR ETHER S B,

Modified translation: L. /K. M ANBETE D
FHK OB T, NHOARBRE 2T HE LN EEn .

Example 9: {iH A IEE 2 L, BEIER 2644 M2
fEMIBIER 2, K2 T2009F1FE Y.

Original translation: fH B J3 #3574 1w T L . 264
DANWES: & B B E L T, 8Tk 2009 12 B EE
FHRLURERL 2.

Modified translation: fHEHJJEHZIE ML B w25 ¢.
AMEL 7226/ D REZIE M 2 B L T M Tl
20094F 1 BHER L TRARL 72,

Example 10: [&H b 3 Ar 3 DY )1 AR A6, FEBevL i,
ST R R AR XS PR B e A DU R e —, R &I
Y3 UNIE

Original translation: [EH i #d « Y1148 OILHREL T .
FEPILOHRIC AL E L . ENC TR b TEMH 2405
#WHO—>7T, BHICHEFT 2HANOEHTDH 5.

Modified translation: [EFE¥giE . WA DILEEE T,
RO FRCAE L . FEAD ESR#E S & b 5E
LMK EIRO—> T, BECEAFT 2RO HINT
b5,

3. Conclusion

This article takes the Langzhong Ancient City Scenic Area
as the research object, analyzes and summarizes the current
situation of Japanese translation, including the gap in
Japanese translation of the ancient city scenic area, as well as
the current situation of mistranslation and omission of the
ancient city scenic area. Based on this, following the
translation principle of "taking Langzhong culture as the
orientation and translation as the focus", practical and feasible
normative measures are proposed for the Langzhong Ancient
City Scenic Area to make up for the shortcomings of existing
achievements and enrich relevant theories, It can promote the
accuracy, appropriateness, and completeness of the external
publicity of the Langzhong Ancient City Scenic Area, and
provide certain reference data for future research in this field.
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