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Abstract. With the rapid development of internet technology, social media has become an
indispensable part of daily life. In the context of social media, the dissemination of digital media art
exhibits new characteristics and trends. Social media platforms, with their broad user base, efficient
dissemination speed, and rich interactive functions, provide vast space for the communication of
digital media art. Based on this, this paper provides an overview of digital media art, explores the
dissemination challenges of digital media art, and proposes communication strategies, aiming to
provide new ideas and insights for the communication and development of digital media art.
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1. Introduction

In the context of social media, the dissemination of digital media art has shown new vitality. Artists
can use social media to showcase their works, share creative ideas, and interact with audiences in real
time, breaking the temporal and spatial constraints of traditional art dissemination. At the same time,
the algorithmic recommendation mechanisms of social media also provide the possibility for precise
promotion of digital media artworks, allowing these works to reach more potential audiences. The
communication of digital media art in the social media context presents a diversified nature, as artists
can display their works in various forms such as short videos, live broadcasts, images, and text,
meeting the aesthetic needs and information reception habits of different audiences. This diversified
communication approach enriches the dissemination form of digital media art and expands its
communication channels and audience reach.

2. Overview of Digital Media Art

Digital media art is the product of the deep integration of art and technology, and it is gradually
becoming an important branch of contemporary art!!l. Through digital technology and media
platforms, it extends traditional art forms into new dimensions and spaces. Digital media art is
centered on digital technology and integrates various media elements such as computer graphics,
audio and video, and interactive technologies. It can break the creative boundaries of traditional art,
enabling artists to create and express in ways that were previously unprecedented. In digital media
art, works can be static images, dynamic visuals, interactive installations, or virtual reality
experiences. Compared to traditional art forms, digital media art offers stronger interactivity and
participation. Audiences are no longer passive viewers but can interact with the works in various
ways, thereby gaining a more enriching artistic experience.

3. Challenges in the Dissemination of Digital Media Art

Digital media art faces various challenges in the process of dissemination. First, the dissemination
of digital media art is constrained by cultural differences. Artworks often carry specific cultural
connotations and values, and in a globalized dissemination environment, cultural differences may
lead to misunderstandings or neglect of the work by audiences. These cultural differences exist not
only between different countries but also between different social groups, making it difficult for the
dissemination of digital media art to achieve the desired breadth and depth. Second, the innovation
of digital media art works is insufficient. With the standardized application of multimedia
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technologies, the replicability of technology has increased, and the market is flooded with a large
number of similar digital media art works. There is a lack of differentiation, novelty, and appeal.
Lastly, copyright protection is another significant challenge for the dissemination of digital media art.
In the digital age, the replication and dissemination of works have become extremely easy, which
makes original works by artists vulnerable to infringement!?). The lack of a complete copyright
protection mechanism poses a huge challenge for artists in protecting their rights and also affects their
enthusiasm for creating and disseminating digital media art.

4. Communication Strategies for Digital Media Art in the Context of Social
Media

4.1. Precisely Targeting Audience Groups

Social media platforms gather vast numbers of users from diverse social backgrounds, each with
their own unique interests, preferences, and behaviors. Therefore, for digital media art, identifying
the target audience is a prerequisite for developing effective communication strategies. To achieve
precise targeting, artists or communicators can leverage social media platform data analytics tools to
deeply explore user data. By analyzing users' interests, browsing history, and interaction behaviors,
a detailed profile of the target audience can be created, revealing their needs and preferences'!. Based
on this, artists can create works that better align with the tastes of their audience, and communicators
can devise more targeted promotional strategies. For example, for a young audience interested in
photography and digital art, artists can share related artworks and creation stories on social media,
attracting attention through beautiful images and engaging text. Additionally, they can use social
media's interactive features, such as comments, likes, and shares, to interact with the audience in real-
time, enhancing their sense of involvement and belonging. Furthermore, artists can use social media
platforms' community features and hashtags to find audiences related to their art, join these
communities, or engage in discussions around relevant topics, thus increasing exposure and
establishing closer connections with the audience.

4.2. Innovating Communication Forms

In the context of social media, the communication of digital media art must continually innovate
to meet the rapidly changing user needs and aesthetic trends. To capture users' attention and spark
their interest, digital media art needs to break away from traditional communication methods and
explore diversified formats. Short videos, with their simplicity and ease of dissemination, have
become an important communication medium for digital media art on social media. Artists can
present their works in short video formats by editing exciting clips, showcasing the creation process,
or revealing the story behind the artwork, allowing users to experience the charm of art in a short
amount of time. Live streaming, as a more real-time and interactive communication form, allows
artists to engage with users live, share creative insights, and even invite users to participate in the
creation process. This interactive communication approach not only enhances users' sense of
involvement and immersion but also provides artists with more direct feedback, fostering continuous
improvement and innovation of their works. Additionally, interactive games are another innovative
communication form worth exploring. Artists can incorporate their artworks into games, allowing
users to interact with the work through the game. This fun and educational approach can not only
increase user engagement but also provide a deeper artistic experience for users.

4.3. Strengthening Interaction and Participation

Interactivity is one of the key characteristics of social media, providing users with a platform to
express opinions and share feelings while also facilitating direct communication between artists and
their audiences. To strengthen interaction and participation, digital media art can incorporate various
interactive elements during the dissemination process. For example, artists can initiate topic

25



discussions on social media, focusing on themes of their artworks, the creative background, or artistic
styles. This would stimulate users’ thoughts, foster exchanges of views, and create a more dynamic
atmosphere for art-related discussions. Polls are another effective way to enhance interactivity. Artists
can design poll questions related to their artworks, allowing users to make choices based on their
preferences and judgments. Through these polls, artists can gain direct insights into how their
audience views the artwork, while also increasing users' sense of involvement and belonging.
Moreover, user-created content collection campaigns can be organized, where artists invite users to
create works around specific themes or styles and showcase and promote outstanding works. By
integrating these interactive elements, the communication of digital media art on social media
becomes a dynamic process of continuous exchange, interaction, and co-creation between artists and
audiences, as well as among the audiences themselves, enhancing users' understanding and
appreciation of the artworks.

4.4. Utilizing Social Media Algorithm Recommendations

In the context of social media, algorithmic recommendations have become an essential mechanism
for content distribution. For digital media art, fully utilizing this mechanism can significantly enhance
the visibility and dissemination range of artworks. Social media platforms typically use complex
algorithm models based on users' interests, behavioral habits, and historical interaction data to
recommend relevant content, improving the efficiency of users' information acquisition and providing
possibilities for the precise dissemination of digital media art[4].

First, optimizing content tags: Accurate content tags are the foundation of algorithmic
recommendations. Artists should add precise and rich tags when uploading their works, covering key
information such as the themes, styles, and creative techniques of the works, enabling the algorithm
to accurately identify and recommend them to potential audiences. Second, improving content quality:
High-quality content is crucial for attracting user attention and interaction. Digital media art should
focus on creativity, uniqueness, and artistry, using beautiful visuals, compelling narratives, or unique
perspectives to capture users' attention. At the same time, the works should have depth and meaning,
sparking users' thoughts and resonating with them. Lastly, encouraging user interaction: User
interaction (such as likes, comments, and shares) is a critical indicator for the algorithmic
recommendation system to evaluate the popularity of content. Therefore, artists should actively
encourage user interaction, guiding them to engage through discussion topics, user-created content
calls, and other means, thus stimulating users' enthusiasm for participation.

4.5. Cross-Platform Integrated Communication

In the context of social media, the communication of digital media art needs to break the limitations
of a single platform by implementing a cross-platform integrated communication strategy. Different
social media platforms have their own unique user groups and communication characteristics. By
adopting cross-platform integrated communication, a multi-channel, comprehensive communication
coverage can be achieved, thereby enhancing the influence and recognition of the artwork.

First, analyzing platform characteristics: Different social media platforms possess distinct user
features and communication mechanisms. Artists need to conduct in-depth analysis of each platform,
understanding the user profiles, content preferences, and interaction methods of each [5]. Based on
this, differentiated communication strategies can be formulated for each platform to ensure the
artwork accurately reaches the target audience. Second, unifying content planning: Although each
social media platform has its own communication characteristics, the core value of digital media art
should remain consistent. Therefore, during cross-platform communication, it is necessary to unify
the planning of the art content, ensuring consistency in theme, style, and other aspects across
platforms. Simultaneously, the content should be appropriately adjusted and optimized according to
the specific needs of each platform’s communication requirements. Finally, diversified forms of
presentation: To attract more user attention, digital media art should adopt diversified forms of
presentation in the cross-platform communication process. For instance, the same artwork can be
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made into short videos, images with text, interactive HTMLS5, and other formats, which can then be
published according to the communication characteristics of each platform. This diversified
presentation not only satisfies the viewing needs of different users but also improves the
communication efficiency and coverage of the artwork. Additionally, collaborative promotion can be
employed. By engaging in resource exchange or joint promotion with the platform, artists can gain
more exposure opportunities and traffic support. Furthermore, by leveraging the platform's user data
and algorithmic recommendation systems, more precise content distribution and audience targeting
can be achieved.

5. Conclusion

In summary, the communication of digital media art in the context of social media has distinct
characteristics and advantages. Social media platforms provide artists with an essential channel to
showcase their works and interact with their audience, while also offering audiences a more
convenient and diverse art experience. However, in the face of the challenges and opportunities
brought about by social media, digital media artists and communicators need to continuously innovate
their thinking and improve their communication strategies to better adapt to the evolving
communication environment within social media contexts.
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